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This  report  summarizes  data  on  household  consumer  purchases  of  selected  fresh  g 
fruits,  canned  and  frozen  juices,  and  dried  fruits  during  the  6-month  period,  ™ 
October  191+9  through  March  1990*  The  data  are  developed  from  those  presented 
in  a current  series  of  monthly  reports  entitled,  "Consumer  Purchases  of  Selected 
Fresh  Fruits,  Canned  and  Frozen  Juices,  and  Dried  Fruits,"  and  quarterly  report? 
entitled,  "Regional  Distribution  and  Types  of  Stores  Where  Consumers  Buy  Select 
Fresh  Fruits,  Canned  and  Frozen  Juices,  and  Dried  Fruits."  This  publication 
provides  additional  information  on  buying  practices  of  families  related  to  geo- 
graphic region  and  size  of  city  in  which  they  Jive,  family  income,  family  size 
and  ages  of  children,  age  of  housewife,  and  occupation  and  education  of  family 
head. 

The  data  in  this  report  on  "average  volume  of  purchases  per  buying  family"  are 
calculated  by  dividing  total  purchases  of  each  product  during  the  6-month  period 
by  the  total  number  of  families  making  purchases  at  any  time  during  the  period. 
Thus,  they  differ  from  the  data  given  in  the  monthly  and  quarterly  reports  on 
volume  of  purchases  which  represent  total  purchases  by  all  families. 

The  States  included  in  each  of  the  geographic  regions  and  the  distribution  of 
population  between  regions  are  shown  in  figure  1. 

In  the  classification  for  "size  of  community"  the  total  populations  of  metro- 
politan areas  were  used  rather  than  populations  within  corporate  city  limits. 

The  "family  income"  classification  was  based  on  a division  of  family  incomes  into 
four  quartiles  in  each  community  size  within  regions.  For  example,  in  the  Nortl^ 
Central  region  all  farm  families  were  divided  into  four  groups  of  equal  size,  ^ 
based  upon  a ranking  of  incomes.  Similarly,  all  families  in  cities  of  under 
10,000  population  in  the  region  v;ere  divided  in  four  groups.  In  turn,  the 
families  in  each  of  the  other  city  size  classifications  in  the  region  were 
divided  into  four  groups.  All  of  the  families  in  the  highest  income  quartiles 
were  then  combined  to  form  the  "upper  income  group."  Those  in  the  next  highest 
quartile  formed  the  "upper  middle  income  group,"  and  so  on. 

In  the  classification  of  data  according  to  "presence  of  children"  families  were 
recorded  more  than  once  if  they  had  children  falling  within  more  than  one  age 
group.  Thus,  a family  having  children  in  3 different  age  groups  was  tabulated 
with  each  of  the  three  groups. 

All  data  are  collected  from  a representative  national  sample  of  household  con- 
sumers. This  publication,  like  the  monthly  and  quarterly  reports,  is  issued 
as  a part  of  a program  financed  cooperatively  by  participating  fruit  industry 
groups  and  the  TJ.S.  Department  of  Agriculture.  The  funds  used  by  the  U.S. 
Department  of  Agriculture  were  provided  under  the  Research  and  Marketing  Act 
of  19^. 


The  report  is  based  on  data  collected  by  the  Industrial  Surveys  Company,  Inc., 
under  contract  with  the  U.S.  Department  of  Agriculture. 
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SUMMARY 

About  one-half  of  the  families  in  the  Northeast  region  bought  frozen  con* 
centra ted  orange  juice  at  least  once  during  the  6-month  period  from  October 
I9b9  through  March  1950.  In  this  region,  which  ranked  highest  of  the  five, 
the  average  buying  family  made  eight  purchases  during  this  period,  totaling 
17  six-ounce  cans.  Families  in  the  larger  cities  and  upper  income  groups 
bought  considerably  more  frozen  concentrated  orange  juice  than  those  in 
smaller  cities  and  rural  areas  and  lower  income  groups. 

The  Northeast  and  Pacific  regions  were  generally  higher  than  other  regions 
in  the  percentage  of  families  buying  canned  single  strength  juices.  The 
frequency  of  purchase  and  average  volume  of  purchases  per  buying  family  were 
highest  in  the  Northeast. 

A larger  proportion  of  city  families  bought  canned  juices  than  those  in 
rural  areas  and  the  average  volume  of  purchases  was  also  higher  for  city 
families.  There  were  greater  differences  between  large-city  families  and 
farm  families  in  purchases  of  tomato  juice,  pineapple  juice,  and  prune  juice 
than  for  canned  citrus  juices . 

The  proportion  of  families  in  the  higher  income  groups  buying  canned  juices 
and  the  average  volume  of  purchases  per  buying  family  were  somewhat'  higher 
than  for  those  in  the  lower  income  groups.  These  differences  between 
income  groups  in  buying  of  canned  juices,  however,  were  not  as  pronounced 
as  for  frozen  concentrated  juices. 

Almost  90  percent  of  all  U.S.  households  made  purchases  of  fresh  citrus 
fruit  during  the  6-month  period;  over  80  percent  bought  oranges,  and 
almost  60  percent  purchased  grapefruit.  A larger  proportion  of  the  house- 
holders  in  the  Northeast  (86  percent)  purchased  fresh  oranges  than  in  any 
other  region.  The  average  volume  of  their  purchase's  also  'exceeded  those  of 
other  regions.  Frequency  of  purchase  and  average  volume  of  purchases  per 
buying  family  were  greater  in  the  larger  cities  . Families  in  cities  over 
500,000  population  purchased  almost  twice  as  many  oranges  as  those  on  farms. 

The  percentage  of  families  buying  lemons  did  not  vary  greatly  between  regions. 
The  average  volume  of  purchases  ranged  from  2.!;  dozens  per  buying  family  in 
the  South  to  1.3  dozens  in  the  North  Central  region. 
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During  the  6-month  period,  nearly  three-fourths  of  all  families  made  one 
or  more  purchases  of  dried  fruits.  Nearly  one-half  of  the  families  pur- 
chased raisins,  about  two- fifth*  purchased  dried  prunes,  and  over  one-fourth 
purchased  dates.  There  was  relatively  littTe  variation  between  geographic 
regions  in  the  proportion  of  families  purchasing  m^st  dried  fruits.  The 
average  volume  of  purchases  of  all  dried  fruits  per  buying  family,  however, 
ranged  from  8.2  pounds  in  the  Pacific  region  to  5*9  pounds  in  the  South  and 
North  Central  regions.  A smaller  proportion  of  farm  families  bought  dried 
fruits  than  city  families.  On  the  other  hand,  farm  families  purchased 
larger  quantities  of  raisins,  dried  peaches , and  dried  apples  per  buying 
family  than  did  those  in  cities. 

A larger  percentage  of  families  in  the  upper  income  groups  purchased  dried 
fruits  during  the  period  than  did  families  in  the  lower  income  groups. 
Moreover,  the  average  volume  of  purchases  per  buying  family  in  the  highest 
income  group  was  slightly  larger  than  for  families  in  the  middle  or  lower 
income  groups.  A larger  percentage  of  families  in  which  the  housewife  was 
h 5 years  or  older  purchased  all  dried  fruits,  except  raisins,  than  those  in 
which  the  housewife  was  under  i+5  y@ars , 
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FROZEN  CONCENTRATED  JUICES 

Geographic  Region 

About  one  family  out  of  three  bought  frozen  concentrated  orange  juice 
during  the  6-month  period  from  October  1 9h9  through  March  1950.  The  pro- 
portion of  families  buying  varied  from  one  out  of  two  in  the  Northeast 
to  one  out  of  eight  in  the  South  and  Mountain  and  Southwest.  In  the 
Pacific  and  North  Central  regions,  about  one  out  of  four  families  pur- 
chased frozen  concentrated  orange  juice  at  least  once  during  the  6-month 
period  (table  l)v 

The  frequency  of  purchase  was  highest  in  those  regions  in  which  the 
largest  percentage  of  families  was  buying.  The  average  family  in  the 
Northeast  purchased  frozen  concentrated  orange  juice  slightly  over  8 
times  during  the  period  and  families  in  the  North  Central  region  made 
an  average  of  6 purchases.  Families  in  the  Pacific  region  averaged 
less  than  5 purchases  (table  2). 

The'  average  volume  of  purchases  per  buying  family  was  highest  in  the 
Northeast,  amounting  to  17  six-ounce  cans  during  the  6-month  period.*  In 
comparison,  families  in  the  North  Central  and  Mountain  and  Southwest 
regions  bought  about  11  cans,  while  those  in  the  South  and  Pacific  regions 
bought  approximately  9 cans  (table  3). 

Household  consumers  in  the  United  States  as  a whole  paid  an  average  of 
25.8  cents  per  6-ounce  can  for  frozen  concentrated  orange  juice  during 
the'  6-month  period  ending  March  1950.  Householders  in  the  Northeast 
paid  an  average  of  25*5  cents  per  6-ounce  can,  compared  with  an  average 
of  27*2  cents  in  the  Southern  region,  the  lowest  in  percentage  of 
families  buying  (table  It). 

Size  of  Community 

More  families  in  cities  of  over  10,000  population  bought  frozen  concen- 
trated orange  juice,  bought  more  frequently,  and  in  greater  quantities 
during  the  6-month  period  ending  March  1950  than  families  in  smaller 
cities  and  on  farms.  About  one-half  of  the  families  in  cities  of  over 
500,000  population  made  at  least  one  purchase  during  the  period.  In 
contrast,  only  1 out  of  12  farm  families  bought  the  product.  In  cities 
with  populations  between  10,000  and  500,000,  almost  one- third  of  the 
families  bought  sometime  during  the  period. 

Family  Income- 

Approximately. 39  percent  of  the  families  in  the  highest  income  group 
purchased  frozen  concentrated  orange  juice  during  the  6-month  period  — 
more  than  double  the  percentage  for  the  lowest  income  group.  The 
average  volume  of  purchases  per  buying  family  also  was  approximately 
twice  as  high  for  families  in  the  highest  inconie  group  as  for  those  in 


- h - 


the  lowest  income  group.  Although  families  in.  the  upper  income  group 
purchased  more  frequently  than  those  in  the  lower  income  group,  the 
difference  between  the  two  was  not  as  great  as  the  variation  in  average 
volume  of  purchases. 

Presence  of  Children 

Families,  with  no  children  or  families  with  children  over  12  years  of 
age  bought  less  frozen  Concentrated  orange  juice  than  families  with 
younger  children.  The  number  of  purchases  per  buying  family  followed 
the  same  pattern.  Families  with  children  of  ages  6 through  12  pur- 
chased about  17  six-ounce  cans  during  the  period,  while  families  with 
either  older  or  younger  children  purchased  about  1 5 cans,  and  families 
with-  no  children  bought  about  10  cans. 


CANNED  JUICES 

Canned  tomato  juice  was  purchased  by  a larger  percentage  of  families  than 
any  other  canned  single  strength  juice  during  the  6-month  period  October 
19U9-March  1950.  About  hh  percent  of  all  U.  S.  families  bought  tomato 
juice,  compared  with  orange  juice,  1*2  percent;  pineapple  juice,.  39  percent 
grapefruit  juice, 30  percent;  and  blended  orange-grapefruit  juice,  22  per- 
cent (table  6). 

The  average  frequency  of  purchases  among  buying  families  also  was  highest 
for  tomato  juice  during  the  6-month  period  (table  7).  The  average  volume 
of  purchases  per  buying  family,  however,  was  highest  for  orange  juice  — 

5.  8 cans  (equivalent  i*6-ounce),  compared  with  5.U  cans  of  tomato  juice, 

U.l  cans  of  grapefruit  juice,  3*6  cans  of  pineapple  juice,  and  3*3  cans 
of  orange-grapefruit  blended  juice  (table  8)* 

Geographic  Region 

Variations  in  proportions  of  families  buying  did  not  follow  a consistent 
pattern  for  all  canned  juices;  the  Northeast  and  Pacific  were  generally 
higher  than  the  other  regions.  The  average  number  of  purchases  per  buy- 
ing family  during  the  6-month  period  was  highest  in  the  Northeast  region 
for  all  of  the  more  important  juices.  In  general,  the  average  volume  of 
purchases  per  buying  family  also  was  highest  in  the  Northeast.  House- 
holders in  the  Northeast  and  Pacific  regions  paid  the  lowest  average 
prices  for  pineapple  juice,  tomato  juice,  and  prune  juice,  while  orange 
juice  prices  were  lowest  in  the  North  Central  region  (table  9). 

The  proportion  of  families  buying  canned  single  strength  orange  juice 
varied  only  slightly  — from  1*5  percent  in  the  South  to  39. percent  in 
the  Pacific  region.  The  average  frequency  of  purchases,  per  buying 
family  was  highest  in  the  Northeast,  leverage  volume  of  purchases  per 
buying  family  during  the  period  was  6.7  cans  (equivalent  Ii.6-ounce)  in 
the  Northeast  and  6.5  cans  in  the  North  Central,  but  less  than  5 cans  in 
the  South  and  Pacific  regions. 
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More  than  1*0  percent  of  the  families  in  the  Pacific  region  bought  canned 
) grapefruit  juice,  but  only  27  to  33  percent  in  all  other  regions  made 
purchases  during  the  6-month  period* 

About  50  percent  of  the  families  in  the  Northeast  and  Pacific  regions 
bought  canned  pineapple  juice,,  compared  with  about.  3Q  percent,  in  the 
South  and  North  Central  regions.  Householders  in  the  Northeast  and 
Pacific  regions  paid  an  average  of  3 to  k cents  less  per  U6-ounce  can 
than  did  those  in  the  other  regions.  Both  the  average  frequency  of 
purchases  and  average  volume  of  purchases  per  buying  family  in  the 
Northeast  were  considerably  above  the  levels  in  other  areas. 

The  proportion  of  families  buying  canned  tomato  .-juice  and  also  the  aver- 
age volume  of  purchases  per  buying  family  were  considerably  greater  in 
the  Northeast  and  Pacific  regions  than  in  the  North  Central  and  South. 

Household  purchases  of  prune  juice  were  heaviest  in  the  Northeast  region. 
About  26  percent  of  the  families  in  the  Northeast  made  purchases  during 
the  6rmontn  period,  contrasted  with  from  10  to  16  percent  in  the  other 
regions.  The  average  volume  of  purchases  per  buying  family  also  was 
highest  in  the  Northeast. 

Size  of  Community 

In  general,  families  in  larger  cities  bought  more  canned  juices  than 
those  in  smaller  cities  and  on  farms.  The  percentage  of  families  buying 
and, the  volume  of  purchases  per  buying  family  also  were  higher  in  the 
larger  city  categories.  The  frequency  of  purchase  among  buying  families 
in  the  larger  cities  was  greater  than  among  those  living  in  rural  areas 
for  all  of  the  canned  juices# 

A smaller  percentage  of  farm  families  made  purchases  of  canned  single 
strength  orange  juice  than  did  those  in  cities  — 36  percent,  compared 
with  over  i;0  percent  of  families  in  all  of  the  city  categories.  How- 
ever, this  difference  between  farm  and  city  areas  in  proportion  of 
families  buying  orange  juice  was  less  than  for  other  canned  juices. 
Families  living  in  cities  of  under  10,000  population  were  relatively 
heavy  purchasers  of  canned  orange  juice.  Over  U6  percent  of  these 
families  made  purchases,  averaging  6.2  cans  (equivalent  l;6-ounce)  per 
buying  family  over  the  6-month  period. 

About  21  percent  of  farm  families  purchased  canned  single  strength 
grapefruit  juice,  while  3h  percent  of.  t^e  families  living  in  cities  over 
100,000  population  made  at  least  one  purchase  during  the  6-raonth  period. 
Frequency  of  purchase  and  volume  of  purchases  per  buying  family  also  were 
considerably  higher  among  large-city  families.  For  canned  orange-grape- 
fruit blend  differences  between  farm  and  city  families  were  similar  to 
those  noted  for  grapefruit  juice,  although  a smaller  percentage  of  all 
families  bought  blended  juice  and  the  average  v olume  of  purchases  per 
buying  family  also  was  lower. 
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Percentage  of  families  buying  canned  pineapple  juice  and  average  volume 
of  purchases  per  buying  family  were  lowest  for  farm  families  and  highest 
for  families  in  larger  cities.  The  percentage  of  families  buying  pine- 
apple juice  ranged  from  21.6  for  farm  families  to  $4*$  for  families  in 
cities  of  over  $00,000  population.  The  volume  of  purchases  per  buying 
family  was  2.U  cans  (equivalent  U6-ounce)  among  farm  families  and  U«$ 
cans  for  families  in  the  largest  cities. 


The  percentage  of  families  buying  canned  tomato  juice  ranged  from  21 
for  families  on  farms  to  6l  for  families  in  cities  of  over  $00,000 
population.  While  families  in  cities  of  over  100,000  population  pur- 
chased most  frequently  during  the  6-month  period,  the  average  volume  of 
purchases  per  buying  family  was  only  slightly  larger  for  these  families 
than  for  those  in  smaller  cities  or  on  farms. 


Prune  juice  purchases  were  heaviest  in  the  larger  cities.  About  27  per- 
cent of  families  living  in  cities  of  over  $00,000  population  bought  prune 
juice,  compared  with  only  7 percent  of  farm  families.  The  average  volume 
of  purchases  per  buying  family  ranged  from  3.8  bottles  (equivalent  32- 
ounce)  for  farm  families  to  $.9  bottles  for  families  living  in  the  larger 
cities. 


Family  Income 

High  income  families  purchased  larger  volumes  of  most  canned  juices  than 
did  those  in  the  lower  income  groups.  The  percentages  of  families  buying 
each  of  the  canned  juices  also  were  larger  in  the  higher  income  groups. 
However,  these  differences  in  percentage  of  families  buying  and  average 
volume  of  purchases  per  buying  family  were  substantially  less  for  canned 
juices  than  those  noted  for  frozen  concentrated  juices. 

There  was  a smaller  difference  between  income  groups  in  percentage  of 
families .buying  canned  orange  juice  than  for  other  canned  juices,  ranging 
from  1|1  percent  in  the  lower  income  group  to  US  percent  in  the  upper 
income  group.  The  percentage  of  families  buying  canned  tomato  juice 
ranged  from  37  for  the  lowest  income  group  to  $1  for  the  highest  and, 
similarly,  from  32  to  kb  for  pineapple  juice. 

The  average  volume  of  purchases  of  canned  orange  juice  per  buying  family 
was  about  $0  percent  higher  in  the  highest  income  group  than  in  the 
lowest  income  group  — 6.8  cans  (equivalent  u6-ounce),  compared  with 
U.3  cans.  Average  volume  of  purchases  of  canned  tomato  juice  varied 
from  6.3  cans  (equivalent  i|6-ounce)  in  the  highest  income  group  to  !j..8 
cans  in  the  lowest  income  group.  Average  volume  of  purchases,  of  canned 
grapefruit  juice,  however,  was  largest  for  families  in  the  lowest 
income  group. 
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FRESH  CITRUS  FRUIT 

During  the  6-month  period,  October  1 9h9  through  March  195>0,  over  80  per- 
cent of  all  families  purchased  fresh  oranges.  California  oranges  were 
purchased  by  percent  of  the  families  and  Florida  oranges  by  1*8  per- 
cent. Grapefruit  were  purchased  by  almost  60  percent  of  all  families, 
lemons  by  slightly  over  £0  percent,  and  tangerines  by  31  percent.  Almost 
90  percent  of  all  U«  S.  households  purchased  some  fresh  citrus  fruit 
during  the  6-month  period  (table  11). 

Those  families  buying  oranges  made  an  average  of  9. 5" purchases.  The 
volume  of  these  purchases  averaged  almost  10  dozens  per  buying  family. 
Families  buying  grapefruit  made  an  average  of  almost  7 purchases,  total- 
ing 2.$  dozens  during  the  period.  Families  buying  lemons  made  an  average 
of  lj.03  purchases,  totaling  almost  2 dozens  (tables  12  and  13). 

Geographic  Region 

The  percentages  of  all  families  buying  some  citrus  fruit  during  the  6- 
month  period  ranged  from  93  in  the  Northeast  and  91  in  the  North  Central 
region  to  82  in  the  South. 

A larger  proportion  of  the  householders  in  the  Northeast  (86  percent) 
purchased  fresh  oranges  than  in  any  other  region.  These  purchasers 
bought  oranges  more  times  than  did  those  in  any  other  region.  The  volume 
of  their  purchases  exceeded  those  of  other  regions,  averaging  a little 
over  12  dozens  during  the  6-month  period.  A larger  proportion  of  the 
families  in  the  Northeast  purchased  Florida  oranges  than  purchased 
California  oranges,.  In  the  North  Central  region,  which  ranked  second  in 
proportion  of  families  buying  oranges,  more  families  bought  California 
oranges  than  Florida  oranges. 

Over  60  percent  of  the  families  in  the  North  Central  and  Northeast 
regions  bought  grapefruit  during  the  6-month  period.  In  the  Northeast, 
an  average  of  8 purchases  was  made  per  buying  family,  while  an  average 
of  about  6 purchases  per  family  was  made  in  each  of  the  other  regions. 

The  average  volume  of  purchases  per  buying  family  did  not  vary  greatly 
between  regions.  Prices  paid  by  householders  for  grapefruit  were 
higher  in  the  South  and  Northeast  than  in  the  other  regions.  The 
lowest  prices  paid  were  in  the  Pacific  region. 

There  was  less  variation  in  the  proportion  of  families  buying  lemons 
in  the  various  regions  than  any  other  fresh  citrus  fruit.  The  percent- 
age of  families  buying  was  highest  in  the  Pacific  region,  where  almost 
60  percent  bought  lemons  during  thr  6-raonth  period,  and  lowest  in  the 
North  Central  region,  whebe  slightly  less  than  half  of  the  families 
purchased  lemons.  The  volume  of  purchases  per  buying  family  ranged 
from  a high  of  2.U  dozens  in  the  South  to  1.3'  dozens  in  the  North 
Central  region. 
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Size  of  Community 

Over  90  percent  of  the  families  in  cities  of  over  10,000  population  pur- 
chased some  fresh  citrus  fruit  during  the  6-month  period  ending  March  1950. 
The  frequency  of  purchase  was  highest  in  cities  of  over  500,000  population. 
There  -also  was  a direct  relationship  between  the  size  of  city,  number  of 
purchases,  and  average  volume  of  purchases  per  buying  family. 

More  than  85  percent  of  the  families  living  in  cities  of  over  10,000  popu- 
lation purchased  fresh  oranges  during  the  6-month  period,  compared  with 
only  75  percent  of  the  families  on  farms.  The  number  of  purchases  per 
buying  family  ranged  from  an  average  of  6 purchases  per  farm  family  to 
slightly  over  12  purchases  per  family  in  cities  of  over  500,000  population. 
The  volume  of  purchases  per  buying  family  also  was  largest  in  cities  of 
over  500,000  population,  averaging  12.3  dozens. 

A larger  proportion  of  families  living  in  cities  of  over  10,000  population 
purchased  fresh  grapefruit  during  the  6-month  period  than  did  those  in 
smaller  cities  or  on  farms.  The  average  volume  of  purchases  by  these  fam- 
ilies also  was  higher  and  they  made  a larger  number  of  purchases  during 
the  period.  Prices  paid  for  grapefruit  by  families  in  the  larger  cities, 
however,  were  considerably  higher  than  those  paid  by  those  families  on 
farms  and  in  smaller  cities. 

Over  60  percent  of  the  families  in  cities  of  over  100,000  population  pur- 
chased lemons  during  the  6-month  period,  while  in  cities  under  10,000 
population  and  on  farms,  less  than  50  percent  of  the  families  purchased 
lemons.  However,  farm  families  purchased  a slightly  larger  volume  of 
lemons  than  did  any  other  group  of  families,  averaging  over  2 dozens  per 
buying  family  during  the  6-month  period.  »• 

Family  Income 

Over  90  percent  of  the-  families  in  the  upper  and  upper  middle  income 
groups  purchased  some  fresh  citrus  fruit  during  the  6-month  period, 

October  19U9  through  March  1950,  compared  with  slightly  less  than  90 
percent  of  the  families  in  the  lower  middle  income  group,  and  8U  per- 
cent of  those  in  the  lowest  income  group.  There  was  relatively  little 
difference  in -the  frequency  with  which  families  in  the  three  highest 
income  groups  made  purchases  of  fresh  citrus  fruit ; the  frequency  was 
considerably  lower,  hovrever,  for  families  in  the  lowest  income  group. 

The  percentage  of  families  who  purchased  fresh  oranges  during  the  6- 
rrionth  period  ranged  from  over  85  percent  for  those  in  the  two  highest 
income  groups  to  77  percent  for  those  in  the  lowest  income  group.  The 
variation  between  income  groups  was  slightly  greater  for  California 
oranges  than  for  Florida  oranges.  Buying  families  in  the  upper  income 
groups  made  more  purchases  of  oranges,  on  the  average,  during  the  period 
than  did  those  in  the  lowest  income  group,  although  the  iargest  number 
of  purchases  was  made  by  families  in  the  lower  middle  income  group.  The 


average  volume  of  purchases  per  buying  family  during  the  period,  however, 
was  largest  for  families  in  the  highest  income  group.  These  families 
purchased  an  average  of  11.3  dozens,  compared  with  purchases  of  slightly 
over  8 dozens  by. families  in  the  lowest  income  group. 

Larger  percentages  of  families  in  the  higher  income  groups  bought  fresh 
grapefruit  during  the  6-month  period  than  did  those  in  the  lower  income 
groups.  The  average  volume  of  purchases  per  buying  family  was  larger 
for  those  in  the  highest  income  group  than  for  those  in  any  other  income 
group.  However,  families  in  the  lower  middle  income  group,  on  the 
average,  made  the  largest  number  of  purchases  during  the  period. 

Although  a smaller  percentage  of  families  in  the  lowest  income  group 
bought  lemons  during  the  6-month  period  than  did  those  in  the  higher 
income  grouos,  the  average  volume  of  purchases  by  these  families  in  the 
lowest  income  group  was  the  largest.  Families  in  the  highest  income 
group  had  the  lowest  average  volume  of  purchases. 

Presence  of  Children 

Those  families  with  children  12  years  and  under  had  the  largest  average 
volume  of  orange  purchases  per  bu3/lng  family,  and  a larger  proportion 
of  these  families  bought  oranges  than  did  those  with  no  children  or  with 
children  13  years  and  over. 


DRILL  FRUITS 

During  the  6-mont.h  period  .ctober  19 U9  through  arch  1950  nearly  three- 
fourths  of  all  U.  'S.  families  made  one  or  more  purchases  of  dried  fruits. 
On  the  average,  these  families  made  approximately  five  purchases  of 
dried  fruit  during  the  period.  Dearly  one-half  of  all  families  purchased 
raisins,  about  two-fifths  purchased  prunes,  and  over  one-fourtn  purchased 
dates.  Raisins  and  dried  prunes  were  each  purchased  an  average  of 
2.7  times  per  buying  family,  compared  with  approximately  2 times  for 
most  of  the  other  dried  fruits. 

During  the  6-month  period  the  average  buying  family  purchased  U pounds 
of  dried  prunes,  3.6  pounds  of  raisins,  and  approximately  2 pounds  each 
of  dates,  mixed'  dried  fruits,  and  dried  peaches. 

Geographic  Region • 

There  was  relatively  little  variation  between  geographic  regions  in  the 
percentage  of  families  purchasing  most  of  the  dried  fruits.  For  all  of 
the  dried  fruits,  except  dried  peaches  and  dried  apoles,  a smaller  per- 
centage of  families  in  the  South  made  purchases  than  did  those  in  other 
regions  (table  16). 

The  frequency  with  which  dried  fruits  were  purchased  was  highest  in  the 
Northeast,  where  buying  families  made  an  average  of  6 purchases  during 
the  6-month  period.  By  comparison,  families  in  the  South,  North  Central, 
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and  Pacific  regions  made  an  average  of  about  5 .purchases  (table  17). 

Tne  volume  of  purchases  per  buying  family,  however,  was  not  necessarily 
related  to  the  frequency  of  purchase,  since  average  volume  of  purchases 
was  highest  (8.2  pounds  per  buying  family)  in  the  Pacific  region  and 
lowest  (5.9  pounds)  in  the  South  and  North  Central  regions.  Average 
volume  of  purchases  per  buying  family  was  highest  for  raisins  and  dates 
in  the  Pacific  region.  Purchases  of  dried  prunes,  however,  were  highest 
in  the  Northeast  and  Pacific  regions,  while  purchases  of  dried  figs, 
dried  peaches,  dried  apricots,  and  dried  apples  were  heaviest  per  buying 
family  in  the  Mountain  and  Southwest  region  (table  18). 

There  was  less  variation  during  the  6-month  period  in  prices  paid  by 
householders  for  dried  fruits  than  in  the  percentage  of  families  who 
made  purchases  or  in  the  volume  of  purchases.  As  might  be  expected, 
prices  of  dried  fruits  were  generally  lowest  in  the  Pacific  region;  they 
were  highest  in  the  North  Central  and  Southern  regions.  Plowever,  orices 
paid  for  dried  apricots  and  dried  apples  averaged  higher  in  the  Pacific 
region  than  elsewhere  (table  19). 

Size  of  Community 

During  the  6-month  period,  dried  fruits  were  purchased  by  a smaller 
proportion  of  families  living  on  farms  than  by  those  living  in  cities. 

Of  the  nonfarm  families,  a smaller  percentage  of  those  living  in  cities 
of  100, 000  to  .500, 000  population  purchased  dried  fruits  than  did  those 
in  cities  of  any  other  size;  these  families,  however,  made  purchases  more 
frequently  and  they  had  the  largest  average  volume  of  purchases  per 
buying  family.  These  relationships,  however,  were  not  consistent  for 
all  dried  fruits.  Raisins  were  purchased  with  highest  frequency  (2.9  times) 
by  families  living  on  farms  and  those  in  cities  of  100,000  to  500,000 
population.  Dried  prunes,  on  the  other  hand,  were  purchased  most  fre- 
quently (3.0  times)  by  families  living  in  cities  of  10,00"'  to  100,000 
population , 

Farm  families,  on  the  average,  purchased  more  raisins,  dried  peaches, 
and  dried  apples  per  buying  family  during  the  6-month  period  than  did 
families  living  in  cities.  Buying  families  living  in  towns  or  cities 
of  10,000  to  100,000  population  purchased  the  largest  quantities  of  dried 
prunes  and  mixed  dried  fruits. 

Families  living  in  cities  of  over  500,000  population  paid,  on  the  average, 
the  lowest  prices  for  most  dried  fruits,  including  raisins,  dried  prunes, 
mixed  dried  fruits,  and  dates.  The  lowest  average  prices  for  dried  figs, 
dried  apricots,  and  dried  peaches,  on  the  other  hand,  were  paid  by 
families  living  on  farms. 

Family  Income 

A larger  percentage  of  families  in  the  highest  income  group  purchased 
dried  fruits  during  the  6 months  than  did  those  in  the  lower  income  groups. 
Moreover,  the  average  volume  of  purchases  per  buying  family  in  the  upper 
income  group  was  slightly  higher  than  for  families  in  the  middle  or  lower 
income  groups. 


Approximately  I4.8  percent  of  the  families  in  the  uoper  and  two  middle 
income  groups  purchased  raisins  during  the  6-month  period,  compared  with 
h2  percent  in  the  lowest  income  group.  In  the  case  of  dried,  prunes, 

U6  percent  of  the  families  in  the  upper  income  group  made  purchases, 
compared  with  approximately  1|0  percent  in  the  middle  income  groups,  and 
36  percent  in  the  lowest  income  group.  Dried  figs,  dried  apricots, 
dried  peaches,  mixed  dried  fruits,  and  dates  showed  a similar  pattern, 
with  the  larger  percentages  of  families  in  the  highest  income  groups  and 
smaller  percentages  in  the  lowest  income  groups. 

Average  volume  of  purchases  per  buying  family  for  dried  figs,  dried 
apricots,  and  dates  was  greatest  for  those  families  in  the  highest  income 
group.  On  the  other  hand,  purchases  of  dried  prunes,  mixed  dried  fruit, 
dried  peaches,  and  dried  apples  were  generally  largest  for  families  in 
the  lowest  income  group.  Raisin  purchases  were  greatest  for  families 
in  the  upper  middle  income  group. 

Age  of  Housewife 

A larger  percentage  of  families  in  which  the  housewife  was  years  or 
over  purchased  all  dried  fruits,  except  raisins,  during  the  6-month 
period  than  did  those  in  which  the  housewife  'was  under  h5  years.  These 
families  purchased  dried  fruits  most  frequently  and  they  purchased  larger 
quantities  per  buying  family  than  did  families  in  which  the  housewife 
was  younger. 


c 


It 


U.  S.  DEPARTMENT  OF  AGRICULTURE 


f 


c 


Table  1. — Frozen  concentrated  juices:  Percentages  of  all  families  buying,  by  family 
characteristics  and  place  of  residence,  October  191+9-March  1950 
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Table  2. — Frozen  concentrated  juices:  Average  number  of  purchases  ner  buying  family,  by  family- 

characteristics  and  place  of  residence,  October  l^+SMY&rch  1950 


cal 

<D 

aL 

-P,  O 
0 rO 

8 1 
8 


f 


to  toco  to 
to  r--vo  vo 


15 


VO  to  CTNOVO 
O' VO  VO  ,0-  I — ■' 


VO  o to 

U)Vo 


si  vo  t— 
1^1  to  VO 


0 

a>|  0 

P.rO 

fi  8 


CO  tO  CM  CM 
CM  to  to  CM 


to  to  H to  CM 
tO  CM  tO  CM  IO 


a~\  to  cm 
CM  CM  ro 


VO  to  fO 
CM  IO  CM 


<D  I 0 
W).  0 
flla 


o 10.0  cn 

* • • • 

to  VO  vo  IO 


to  CO.0-  vo  o 
to  vo  vo  to  r— 


cm  si  ro 
vo  vo  to 


0 0| 

0 -P| 

« 0, 0 
O 0 CD 
0 P>  Ld 

* g I 

s* 

< 8' 


a x)  ^ 

O *H  «H 

o a a 

•H  h h h h 

0 <1)  0 0) 

>s  (X  P.  £ £ 

rH  P,  P O O 

•ri  p p P P 


CO  IQ  0 
CO  0 
0 - 0 
■H  «1  O 

OOP 
0 pH  0 
P.  0 rH 


> rH  0 

•h  cd  a 

■POM 
p »rl  -P 
O 0 «H 
0 <1)  Cd 
K rH  0 
Woo 


<0,0  r-  corn 
to  lovo  vo  to 


•H  pH  O 

a o ,0 

0000 

<HP  M fl|) 

o © 

<H  M P H 
O fjjO  pH 
0 *pt  O 
0 0 0 d 

»h  a <d  <0 
•p  cd  a a 
0000 
o ci  to  to 
P 


P—  pH  crvf'- 
• « ♦ • 

uor-co  co 


LO  0 CQ 

ro^tj 

cd 

0 St  0) 
t>s 

-d  1 

fl  tmn 

to  top- 


OMO  pH  O 

lo  Is—  to  cn 


ro  o to  u> 
# • • 4 

VO  CO  to  CO 


O CA  CO  CO  • — 


pH  t — CT\  pH 
• • • • 

ro  CM  CM  to 


si-  st  CM  VO 
CM  CM  ro«=f 


si  LO  CM  CO 

• • • • 

cm  ro  ro  to 


0 

tiOl  a) 

0 0 


0.  p 

O £3 


co 

vo 


to  CM  o to  to 
to  LOVO  DO.0- 


ro  IT\VD  to  to 


inp  to  cm 
lo  r — r — co 


OMO  O LT\ 

ir»  r — co  c— 


a to 

O pH 

•H  Cd  -d 

W)  0 0 

0 -p  cd 

0 -p  0 

CO  CD  0 

O 0 O ,p  t> 

•pi  <u  cd  *pt 

0 P 0 0 +> 

P ' -P  -P  P 0 »jH 

cd  0 P 0 P d 

0 o o o o 0 

t»o^5  & S w 

o 

CD 

c!> 


0 

CO  CD 

co  > 
O'.  O'-  o 
o cr-.  » 

O CT  Ot! 
O -O'.  0 
•O'p  0 

o co  i 
rH  i o o 

o o o 
0 o o o 

CD  o * • 

d -O  O 
0 O C O 

to  pH  rH  DO 


a 

0 CM 
Ch 

d 
Vt  0 
O 0 


0 

a 

0 0 

a 0 

do  o 

d d 
0 0 
0 0 


pH  10,0-  VO 


0 

0 

0 

d 

pH  0 

•pJ  0 

•0  0 0 ro 

o 0 0 ro  0 

0 >s  0 0 
<H  d 0 0 

O pH  VO  0 >S 

•H 

0 ,0  0 O 

O O 0 CM  CM 

0 d rH  I 

0 o 0 I ro 

ro  W D '-O  pH 

0 
0 
Ph 


National  Consumer  Panel  of  Industrial  Surveys  Company 


Table  3* — Frozen  concentrated  juices:  Average  volume  of  -purchases  per  buying  family,  by  family 

characteristics  and  place  of  residence,  October  19^9-March  1950  ' 
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Table  4. — Frozen  concentrated  juices:  Average  prices  naid  by  household  consumers,  by  family 

characteristics  and  place  of  residence,  October  1949-March  1950 
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Table  6. — ■Canned  juices:  Percentage  of  all  families  buying,  by  family  characteristics  and 

place  of  -residence,  October  1949-March  1950 
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Table  6. — Canned,  juices:  Percentage  of  all  families  buyingtby  family  characteristics  and 
place  of  residence,  October  1949-March  1950  — Continued 
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Table  11. — Fresh,  citrus  fruit:  Percentages  of  all  families  buying,  by  family  characteristics 

and  place  of  residence,  October  1949-March  1950 
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Table  12.  - Fresh  citrus  fruit:  Average  number  of  purchases  per  buying  family, 

by  family  characteristics  and  place  of  residence,  October  1949-March  1950. 
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Table  12.  - Fresh  citrus  fruit$  Average  number  of  purchases  per  buying  family, 
by  family  characteristics  and  place  of  residence,  October  1949-March  1950  - Continued 
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Table  13. — Fresh  citrus  fruit:  Average  volume  of  purchases  per  buying  family,  by  family 
characteristics  and  place  of  residence,  October  1949-March  1950 
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Table  13. — Fresh  citrus  fruit:  Average  volume  of  purchases  per  buying  family,  by  family 

characteristics  and  place  of  residence,  October  1949-March  1950  — Continued 
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Table  17. — Dried  fruit:  Average  number  of  purchases  per  buying  family,  by  family 
characteristics  and  place  of  residence,  October  1949-March  1950 
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